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isting among Chinese and international scholars. Basing on Schumpeter’s theory of technological innovation,
this paper tries to analyze the third industrial revolution from the perspective of long wave in the world econo-
my and concludes that the world is experiencing the fifth Kondratief{ Cycle. The present financial crisis shows
that there exist some problems which impede the growth of the fifth Kondratieff Cycle. The cluster of the gen-
eral purpose technologies is the key to push forward the fifth Kondratieff Cycle. This paper also studies the im-

plications of the third industrial revolution for China.
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Ethnic Group Relationships and Social Change in Botswana by  Xu Wei
In many African countries, the living conditions of ethnic minority groups and aboriginals are very serious and
urgent problems. The goal at independence was to build a mono-nation state in Botswana, a model found in
most former British colonies, which is not suitable for the national conditions. This paper descrbies the con-
flicts between majority and minority groups and analyzes the reasons on the basis of the social and historical
background of ethnic group relationship. The paper aims at understanding the social changes in Botswana from

the perspective of ethnic interaction.

On the “Cool Japan” Strategy and Its Impact by  Bai Ruchun &. Tan Yongliang
Japanese animation, games, music, movies and other “Cool Japan” products, are loved by the world’s youth.
The “Cool Japan” strategy consists of three components, namely the base plate construction strategy, industrial
expansion strategy and overseas promotion strategy. Reinforceing the base plate is the basis of the “cool Japan”
strategy ,» industrial enrichment is the core of “Cool Japan” strategy. and overseas promotion is the key to “Cool
Japan” strategy. Development of “Cool Japan” industries has important significance in boosting long-term stag-
nation of Japanese national economy, and promoting the integration of state power, the maintenance of

national security, and increasing national influence.

An Analysis of Pakistan’s Political Crisis and Its Future trend by  Ding Jianjun & Dang Ziyu
Months of political crisis in Pakistan is a kind of primordial event arising from Pakistan’s social and economic
development process. The 2013 electoral rigging and the Model Town tragedy, were causes used by Anti-gov-
ernment forces but they are only superficial phenomenon. The real reason lies in clashes of party interests,
power struggle between the civil-government and the military. Pakistan’s political parties will have to experi-
ence a redistribution of power after the political crisis, and for the government, the most important thing is to

redeem her image and to weigh the relevant policies.

From Multiparty Democracy to Anti-Terrorism: US Policy Toward Kenya in Post-Cold-War Era
(1990--2005) by Cui Ge
Positioned strategically in the Greater Horn of Africa, Kenya had remained as the main pro-Western country
and a great ally of the US in the region since its independence, due to its strong intricate commercial ties with
its former colonial power Britain. During the Cold War, Kenya played a key role in US strategy toward East
Africa and the Horn of Africa, thus becoming a major aid beneficiary of the US. With the collapse of the Sovi-
et Union, the importance of Kenya had been downgraded, and the relations between the US and Kenya were
strained as a result of the pressure from the Bush Sr. Administration for multiparty democracy. During
Clinton’s terms, economic benefit from Africa and the sustained deterioration in terrorism regained Kenya’s
weight in US strategy in Africa. After “9 « 11”7, Bush re-adjusted the National Security Strategy of the US and
placed anti-terrorism as the priority. Kenya was selected as one of the three anchor countries in Sub-Saharan Af-

rica and US-Kenya relations has been fully upgraded.
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